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How much tweaking can one do to an old model car in an 
attempt to compete with a new model? – only so much, 
after which it is a waste of time, effort and money. The 
same goes with technology solutions – there are a lot of 
smart solutions out there for the taking – you may have to 
combine & repackage some in a smart manner to achieve 
your needs, but they work and are cost effective.

We know Smart People will opt for Speed of Execution, 
OpEx vs CapEx investments and Scalable Solutions – 
that means that smart people will not customise, that 
takes forever to deploy, will not make it so complex, that 
it paralyses users and will not try to be smarter than the 
Solution Provider!

An added complexity on our horizon is ESG – this is already 
having a big impact on our supply chains. And yet we do 
not have all the solutions in place to be ready for this – 
the speed of change in ESG thinking is accelerating – the 
November COP26 conference could potentially bring new 
challenges to “Green Logistics” – in this edition we have 
dedicated our cover story and centre-fold to ESG issues. 
Also Tim Foote, our Green Corridor contributor gives us 
food for thought ! 

So, we all need to seriously think “Smart Solutions” – Fast 
to deploy, Uncomplicated and Pay as you use!

As editor of the LogiSYM magazine, I would like to thank 
all those who have put pen to paper to share with us their 
insights and experiences.

I look forward to receiving your feedback at 
info@lscms.com and even publishing an article of yours. 

Meanwhile take care and stay safe!

Joe Lombardo 
International Editor 
info@lscms.org

Welcome to the October LogiSYM digital edition. You can 
download past editions at logisym.org

Having reached Q3 2021, for many has been a big 
milestone. We have managed to find a new balance in 
the way we do things. But it has not been a-walk-in-the-
park, with the road ahead still not so clear. However the 
challenges we now face will continue and evolve into a 
much bigger outcome than we think ! 

The focus at LogiSYM continues to be People, Technology 
& Processes. And this is fine to a point. 

We are now fully accustomed to flooding our space with 
technology tools to enable elements of our supply chain. 
To the extent that users have so many choices, that are 
getting confused to what is a real solution or just an 
enhancement to part of their problem. 

There are both Smart People & Smart Solutions out there in 
the supply chain & logistics space. But are they connecting 
in the right way to bring real value to the intended purpose. 
From what we see there is a high rate of hit and miss, with 
few success stories, so far.

So why are the smart players and smart enablers not able 
to achieve what is needed? 

It seems that there are several reasons for this, but not all 
have convincing evidence of the true causes. Not least the 
speed of change and the rising rate of complexity of supply 
chains has caught-out everyone. But what is clear, is that 
the rules of the game are changing in all directions and not 
enough attention is given to this important factor, which in 
turn is blind-siding the choices. 

Smart People know what they need but are unable 
to attain it. Smart Solutions providers may also be 
approaching these challenges in a somewhat piece-meal 
manner. Coupled with this, smart People who are using 
legacy systems, are also trying to solve complex issues by 
tweaking and adapting. 

Dear Readers,

A WORD FROM THE INTERNATIONAL EDITOR

.........Smart People need Smart  
Solutions to solve

Supply Chain challenges - how do you 
tackle this ??...... 
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Your patient is at the center 
of everything you do — and 
everything we do. 

When it comes to healthcare 
every step is crucial. 

Temperature Sensitive Solutions 
is a new generation of Cold Chain 
logistics, natively multimodal, 
digitally enabled and built around 
the patients’ well-being and the 
planet.

THIS IS A VACCINATION 
CAMPAIGN

cevaforpatients.com



An Opportunity
 
We are now in another phase of heightened safety measures here in Singapore with daily cases 
exceeding 3,000 for the first time since the start of this pandemic. Most countries in the region are 
also facing challenges, or if they are fortunate enough, have cases on the decline and are opening up. 
Travel is still very much restricted and supply chains continue to face challenges - and very high rates.  
This whole situation is rather debilitating and cracks are beginning to show in many areas. Every time 
we think things are starting to improve, we are faced with a new twist and many of us are going into 
Q4 expecting things to get a lot worse. 

In the planning for a live event with a targetted 5,000 attendees on-site over three days in a physical 
venue, we have had to take all these factors into consideration. We are cautiously optimistic that we 
will be able to proceed with a live event from November 24th - 26th and are taking the necessary steps 
to mitigate the risks involved. We have made the decision that we believe the industry as a whole will 
support. Face-to-face interaction with fellow professionals in a safe and managed environment to 
further the interaction, networking and learning in our industry.

This month's issue of LogiSYM shares some thoughts and insights into what is happening in the  
supply chain world today and is a lead up to ITAP -LogiSYM - CargoNOW next month. We hope to  
finally be able to meet many of you face-to-face after this hiatus and you can sign up using the QR 
code on this page.

As always the team welcomes the feedback and support so please keep that coming and be safe!

Raymon Krishnan,  
FALA, FCILT, CLP President  
The Logistics & Supply Chain  
Management Society

A WORD FROM  
THE PRESIDENT
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By Alla Lapidus and Alice Jiga
www.moonlightiq.com

TOP MARITIME UNIVERSITY 
PARTNERS WITH CYDOME FOR 
CRACKDOWN ON CYBERCRIME

Constanta Maritime University, one 
of the leading universities in the 
world, and Cydome, the independ-
ent provider of the highest level of 
cybersecurity at sea, have created a 
ground-breaking partnership that 
will advance research into maritime 
cybercrime and the mitigation of 
cyberthreats. The collaboration will 
result in a joint hub for all maritime 
participants to contribute to the 
cyberthreats database, which will 

enhance research capabilities into 
the industry’s vulnerabilities.  

Professor Gabriel Raicu, Vice 
Rector for Innovation & Research 
of Constanta Maritime University, 
said: “We engaged with Cydome in 
June 2021 to carry out joint research 
into maritime cyberthreats and 
vulnerabilities. Cydome was chosen 
for its leading technology and in-
novative approach to solving the 
problems of maritime cybersecu-
rity. Its solution is built around the 
entire vessel, with no compromise, 

including the equipment, comput-
ers, devices (IT and OT) deployed 
onboard, the specific architecture 
and the complexity of connectiv-
ity onboard. For us, Cydome is the 
perfect partner in our research 
endeavours to secure the sea.”

After reviewing several different 
cybersecurity providers, Cydome’s 
extensive expertise, not only in 
cybersecurity, but specifically in 

maritime, was an important factor 
in Constanta Maritime University’s 
decision to work together. The 
partnership addresses an impor-
tant gap in the market: the shared 
knowledge of cyberthreats in the 
maritime industry. At the mo-
ment companies are shying away 
from sharing incidents, which 
means the industry cannot prop-
erly tackle either present or future 
vulnerabilities. 

Avital Sincai, COO of Cydome, 
said: “We are very pleased to have 

partnered with one of the most 
prestigious maritime universities in 
the world. Together, we will create 
a shared hub of information on 
cybercrimes in the industry, which 
will facilitate ongoing research and 
innovation in the market. It’s the 
beginning of a community which 
cares about securing the sea, and we 
will be looking to add more partners 
along the road who wish to take 
part in this joint effort programme. 
We hope the partnership will 
unlock a new level of innovation 
and, therefore, protection for the 
maritime industry.”

Cydome’s significant commitment 
to R&D is unique in the maritime 
cybersecurity sector, with the 
company collaborating with pro-
fessional bodies for enhanced re-
search into cyberthreats.  Providing 
award-winning cybersecurity and 
protection specifically designed for 
the complexities of the maritime in-
dustry, the company has developed 
an "always on - always defending" 
technology. Both IT and OT are pro-
tected for all-round vessel safety 
against cyberattacks, which means 
that vessels using Cydome are 
protected against electronic attacks 
and hijacking, as well as owners’ 
and fleet managers’ reputational 
risks. The system has integrated 
regulatory compliance, helping 
businesses prove compliance with 
regulations such as IMO 2021 and 
TMSA 3. 

 



By Prof. Dr. Marco Tieman - Founder & Chief Executive Officer at LBB International

PEOPLE AND HALAL 
SUPPLY CHAINS

Developments

The halal industry is a fast-growing 
industry. According to the State of the 
Global Islamic Economy Report 2020-
2021 a USD 2.4 trillion industry by 2024, 
consisting of not only food, but also 
cosmetics, pharmaceuticals, modest 
fashion, media & creation, and Muslim 
friendly travel.

Halal is not static. It is going through an 
evolution from a (1) Muslim company 
(purely trust based between buyer and 
seller); (2) halal product (ingredients 
are compliant and production process 
is certified by an independent halal cer-
tification body); (3) halal supply chain 
(halal requirements are addressed 
throughout the entire supply chain); 
to a (4) halal value chain (halal require-
ments are addressed throughout the 
business value chain). 

Muslim (majority) countries in Asia 
(such as Brunei, Indonesia, and 
Malaysia) and several countries in the 
Middle East are moving to stage 3: the 
halal supply chain. This is changing 
halal eco-systems for brand owners 
serving Muslim markets in Asia and 
Middle East, requiring brand owners to 
take a supply chain approach to halal, 
similar to familiar supply chain for food/
product safety or cool chains.

Today several leading halal produc-
tion standards are already requiring 
a segregation between halal and 
non-halal in transport and storage for 
halal certified manufacturers (like the 
Indonesian and Malaysian halal stand-
ards). This has implications for raw ma-
terials, ingredients, primary packaging,  

intermediate goods, as well as end-
product goods flows. 

Halal logistics requires an end-to-end 
supply chain organisation - from source 
up to point of consumer purchase. Note: 
International halal supply chain man-
agement system standard: OIC/SMIIC 
17:2020, launched in November 2020 
by SMIIC: The Standards and Metrology 
Institute for Islamic Countries based 
in Turkey. This new standard has three 
modules: transportation, warehousing, 
and retailing. 

The halal value chain is still future music 
for many companies. But some multina-
tional companies are already exploring 
various components of the halal value 
chain, such as Islamic finance and halal 
branding & marketing. A halal value 
chain approach needs to include hu-
man resource management (HRM) that 
considers halal skill training within the 
brand owner company. It needs also 
to link into the brand owner’s supply 
chain an integration with first and pos-
sibly even second tier customers (e.g. 
distributor, retailer) and suppliers (e.g.: 
ingredient supplier, slaughter house).

Current Practices

Halal today is organized in silos. The 
brand owner has its plant halal certified 
and is buying its ingredients from sup-
pliers with the right halal certificates. 
Some distributors and logistics might 
be halal certified, but most are not. 
The halal knowledge of logistics service 
providers and distributors can be very 
minimal, as training on halal logistics is 
often not offered by the organisation 
and brand owner. However, I already 

have come across some multinational 
companies that do conduct halal train-
ing for their distributors and logistics 
service providers.

Supermarkets have not yet been 
halal certified, other than just the 
butchery, bakery, or restaurant inside 
supermarket ans some hypermarkets 
in Indonesia and Malaysia. The reason 
is that for the non-food categories 
in a supermarket halal certification 
is still very new. Only over the past 
5-10 years cosmetics and home care 
brands are getting halal certified. 
Three halal retailing business models 
can be differentiated: 1. halal-exclusive 
retailers (offering halal products only); 
2. halal-segregated retailers (offering 
halal and non-halal products, but are 
clearly identified and segregated by 
zones, shelves, and/or displays); and 
3. halal-mixed retailers (offering both 
halal and non-halal products, but are 
not clearly identified and segregated). 

Due to regulatory restrictions pro-
hibiting pork and alcoholic bever-
ages, Brunei is the only ASEAN country 
with halal-exclusive retailers only. 
Both Malaysia and Indonesia have 
halal-exclusive, halal-segregated, and 
halal-mixed retailers. However, these 
countries have been strengthening the 
regulations regarding sales of alcoholic 
beverages in the country, hereby elimi-
nating the halal-mixed retailer business 
model soon. In the Middle East you 
have halal-exclusive (like the Kingdom 
of Saudi Arabia) and a combination of 
halal-exclusive and halal-segregated 
retailers (like the United Arab Emirates). 
Halal-segregated retailers are complex 
and require proper halal standard  
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Dr. Marco Tieman
Founder & Chief Executive Officer

LBB International

Prof. Dr. Marco Tieman is the 
founder and Chief Executive 
Officer of LBB International, a 
supply chain strategy consultancy 
and research firm. He has 
been advisor to businesses and 
governments in Asia, Europe, and 
the Middle East on supply chain 
analysis, supply chain design, and 
market research.

He is a full professor with HELP 
University and a Research Fellow 
with University of Malaya Halal 
Research Centre. He is the author 
of ‘Halal Business Management: 
A guide to achieving halal 
excellence’. 

operating procedures and staff training 
in order to effectively segregate halal 
from non-halal at retail outlet and its 
supply channels. 

The result is that brand owner supply 
chains have different halal practices. At 
the end the halal integrity of a supply 
chain is a function of the halal integrity 
at each link in the supply chain. In other 
words, the halal supply chain integrity 
is a good as its weakest link. The dif-
ferent practices in a halal supply are 
increasingly a problem for a brand 
owner, as halal breakages in the supply 
chain increases their halal supply chain 
integrity and reputation risks. 

When dealing with different countries, 
silos in halal is again evident in com-
pany supply chains, which  can also be 
differently interpreted. This problem is 
still not well understood by many brand 
owners. Secondly, halal training is often 
focused on the people in production, 
whereas people in procurement, sales, 
marketing, and logistics/supply chain 
often receive little, if any at all, training 
on halal. If such training is given, it is 
often just a basic understanding of ha-
lal and not specific to their function. As 
procurement, sales and the logistics/
supply chain functions are dealing with 
the external links in the supply chain, 
the result is that there is no consistent 
knowledge of operators in the supply 
chain and practices. But halal is more 
complex, as halal requirements are 
different for each Muslim (majority) 
country. Halal requirements are namely 
based on the Islamic school of thought, 
religious rulings, and local customs. 
This results in even differences be-
tween halal market requirements be-
tween neighbouring countries Brunei, 
Indonesia, and Malaysia. An alignment 
of these halal requirements is needed 
throughout the supply chain. Halal 
supply chain management is hereby 
difficult to organise without supporting 
IT systems and proper training of per-
sonnel in the brand owner supply chain.

The way forward

Muslim countries in Asia and the 
MiddleEast are further strengthen-

ing their halal ecosystems through 
regulations in the coming years. Brand 
owners need to close their supply chain 
gaps urgently and I would recommend 
before 2024. This requires a halal sup-
ply chain roadmap with clear priorities 
in closing the gaps. Closing gaps in halal 
supply chains requires time, in order 
not to disrupt the brand owner supply 
chain. As halal ecosystems are being 
strengthened in Muslim markets, it is 
critical to start this process as soonest, 
to protect your licence to operate in 
important halal markets.

There is a need for specialised and 
practical halal functional skills training 
on purchasing, production, logistics, 
sales & marketing, and risk & reputa-
tion management for brand owners.
These are crucial instead during staff 
onboarding and annual refreshment 
training. Second, brand owner need to 
take responsibility of spreading halal 
knowledge through halal skill trainings 
to their supply chain partners  that man-
age key halal processes - both for first/
second tier customers and suppliers.

In addition a halal module in supply 
chain IT systems would help monitor 
and control halal supply chains for 
brand owners. This will support consist-
ency of halal practices in supply chains 
and alignment with halal market re-
quirements. It will enable to automate 
halal supply chain specifications and 
communicate requirements effectively 
in the end-to-end supply chain.

Logistics service providers (3PLs & 
4Pls) play a key role in supporting 
management and optimisation of halal 
supply chains. These 3PLs & 4PLs, can 

play a far bigger role in orchestrating 
end-to-end stakeholder engagement 
currently performed, including the 
materials management at production 
plants, warehousing facilities and 
transportation.

Finally, universities and business 
schools in Muslim (majority) countries 
need to introduce halal business 
management subjects in diploma, 
bachelor and master educations 
programs. This will better groom 
the next generation of supply chain 
managers on these important topics. 
Some universities in Indonesia and 
Malaysia have already started with 
offering halal topics in their university 
curricula.

In summary, halal supply chain 
management = halal excellence of 
supply chain processes. Halal leaders 
are those able to develop specialised 
and practical halal skill trainings not 
only for their organisation but also 
push these trainings to their supply 
chain partners and effectively support 
their supply chain systems with a halal 
module.

... 
"Halal logistics 

requires an end-to-
end supply chain 

organisation - 
from source up to 
point of consumer 

purchase.” 
...
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Logistics & Supply Chain Management Society 
(LSCMS), Supply and Distribution Group 
Launches Global Logistics Service Provider 
Benchmarking Index

Singapore 12th August 2021: 
Recognising the heightened focus 
on overall supply chain performance 
due to increased disruption and 
challenges, shippers, manufacturers 
and beneficial cargo owners (BCO’s), 
are increasingly faced with soaring 
freights rates and what they, cor-
rectly or otherwise, perceive to be 
sub-standard or inferior service.

Additionally, many companies today 
are placing an increased focus and 
significance in assessing the where-
withal of a Logistics Service Provider 
by their sustainability and digitaliza-
tion initiatives and capabilities – aside 
from rates and service levels.

According to Mr. Kendrick Ng, of the 
LSCMS Supply and Distribution group, 
“It is a crowded and convoluted play-
ing field and there are seldom unbi-
ased or uninfluenced qualitative and 
quantitative data to manage these 
perceptions - real or otherwise. As a 
shipper, participating in this survey 
will provide valuable data to index the 
performance of your LSP’s” Developed 
with Dr. Rajesh Piplani, Director of the 
MSc in Supply Chain and Nanyang 
Technological University, the index 
analyses the responses of up to 100 
major shippers who spend at least 
US$1 million a year with a particular 
LSP in airfreight, ocean, warehousing 
or express services. The first index 

of its kind to be released globally, 
it will not be vendor sponsored but 
rather driven by the real and accurate 
feedback provided by major shippers. 
Companies interested to contribute 
to the index can complete the survey 
questions at
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About the Logistics and Supply 
Chain Management Society 

The Logistics & Supply Chain 
Management Society is the  
regional professional body for 
Logistics practitioners.

Practically all areas of the Logistics 
spectrum are represented in 
the Society. Shippers, Freight 
Forwarders, Academics, Students, 
Carriers, Personal Effects Movers and 
other individuals and organisations 
form our core. With an emphasis on 
commercial experience and exper-
tise we are the lead platform for the  
development of Logistics in the region 
and work with our members, govern-
ment, organisations and profession-
als in raising the profile and expertise 
through a range of activities.

Like most professional bodies, the 
Logistics & Supply Chain Management 
Society emphasises a commitment to 
ongoing education and encourages 
performance consistent with a gen-
erally agreed body of knowledge or 
standards. Members of our Society 

... 
“It is a crowded and 
convoluted playing 
field and there are 
seldom unbiased 
or uninfluenced 
qualitative and 

quantitative data 
to manage these 
perceptions - real 

or otherwise. 
As a shipper, 

participating in 
this survey will 

provide valuable 
data to index the 
performance of 

your LSP’s” 
...

are recognised as members of a 
professional body through the work 
we continue to perform. The L&SCMS 
has the proven history, framework, 
value for money and strategic reach 
to make it the right choice for you. 

The Society was formed by Logistics 
professionals with the following  
objectives :

• To promote professional devel-
opment of Logistics and Supply 
Chain Management;

• To serve as a resource centre 
for its members and parties in-
terested in Logistics and Supply 
Chain Management;

• To serve as a resource centre and 
focal point that demonstrably re-
inforces Singapore as a regional 
Logistics and trans-shipment 
hub; and

• To advance, study and dissemi-
nate techniques and applications 
on Logistics and Supply Chain 
Management.
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Qatar Airways Cargo and ECS Group 
Celebrate One Year of Serving Lyon

DOHA, Qatar – From zero to 211 flights 
in just 12 months: Qatar Airways 
Cargo, the world’s leading cargo air-
line, and ECS Group, the world’s larg-
est integrated GSSA, celebrate their 
first year of air cargo services out of 
Lyon (LYS), France. Initially planned 
as a new Qatar Airways passenger 
service destination for the summer 
of 2020, prior to the upheaval of 
the COVID-19 pandemic, Lyon was 
instead subsequently set up from 
scratch and in record time as a highly 
successful cargo gateway.

Four times a week, a flexible mix 
of passenger-to-cargo conversions 
(B777-300, A350-900, B787-9, and 
A330) and full-freighters links Lyon, 
France, eastbound via Doha to more 
than 50 destinations across Asia, Far 
East and Oceania. Westbound, Qatar 
Airways Cargo offers numerous 
routes out of Lyon via its regional 
hubs in Liège (LGG) and Luxembourg 
(LUX) to North and South America.

“Qatar Airways Cargo is proud to be 
celebrating its first anniversary of 
serving Lyon, also on behalf of our 
passenger division who would have 
been carrying this flag under normal 
circumstances. Qatar Airways Cargo 
has consistently demonstrated its 
flexibility and dedication by providing 

Lyon customers with a stable, regular 
service as well as tailored solutions 
when required, despite the many 
challenges and restrictions resulting 
from the pandemic,” Kirsten de Bruijn, 
Senior Vice President Cargo Sales and 
Network Planning at Qatar Airways 
Cargo, said. “Against a backdrop of 
sky-rocketing operational and fuel 
costs, Qatar Airways Cargo’s com-
mitment to unparalleled customer-
centricity, and its mission to remain 
the number one international cargo 
airline, has required agility, adapt-
ability, and determination. These 
core qualities are shared by our long-
standing GSA partner, ECS, which has 
greatly contributed to successfully 
establishing and growing the Qatar 
Airways Cargo brand, services, and 
network within and beyond Lyon.”

The product mix out of Lyon and its 
extended catchment area encom-
passing Marseille (MRS) and Nice 
(NCE), includes COVID-19-related 
pharmaceuticals and medical sup-
plies, local high-tech products, and 
general cargo: commodities that have 
often required fast, last-minute air lift 
solutions due to pandemic-related 
supply chain delays.

“Despite the competition increasingly 
returning to Lyon, our loyal custom-

ers enabled us to celebrate our first 
anniversary milestone by doing what 
no other airline has achieved so far: 
namely operate both a full-freighter 
and passenger-freighter together 
that same day, and generate positive 
bottom line results as well as full cus-
tomer satisfaction,” Mathias Lepeut, 
Senior Regional Manager Cargo 
South Europe at Qatar Airways Cargo, 
commented. “I am extremely proud 
of our excellent Sales Team in France, 
and the committed, professional sup-
port of the ECS Group as our exclusive 
local GSA, for making this happen.”

“The pandemic has taught us that 
we need to be pragmatic, reactive, 
adaptable, and, of course, creative at 
all times. Having a Plan B is crucial to 
business growth, and is part of the 
DNA of both Qatar Airways Cargo 
and our dedicated GSA partner, ECS 
Group. Our success in Lyon, which 
we will continue to build on, show-
cases our joint business acumen and 
resilience in a logistics world that 
brings daily challenges. We thank our 
colleagues, our partner, and our cus-
tomers for this past year in Lyon, and 
look forward to many more,” Kirsten 
de Bruijn concluded.
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Cainiao Reduces Lazada’s Cross 
Border Logistics Cost by Over 50% 
in East Malaysia

Cainiao Network, (“Cainiao”), the 
logistics arm of Alibaba Group, today 
announced the launch of direct air 
freight from China to East Malaysia to 
enhance Lazada’s cross-border logis-
tics. Operated three times weekly, the 
direct flights to Kota Kinabalu, Sabah, 
and Kuching, Sarawak, will reduce 
logistics cost by over 50 per cent for 
Sabah and Sarawak customers, and 
shorten average delivery time by 
two days, from 14 to 12 days or as 
fast as seven days. The move was to 
made to enhance delivery efficiency 
and stability amid growing consumer 
demand.

Traditionally, shipping to East 
Malaysia such as Sabah and Sarawak 
entails multiple modes of transporta-
tions comprising international freight 
to Malaysia’s airport in Kuala Lumpur, 
domestic flight to Kota Kinabalu, 
Sabah, or Kuching, Sarawak, followed 
by last mile courier delivery to con-
sumers’ doorsteps. Currently, pan-
demic and movement control order 
(MCO) restrictions on international 
and domestic commercial and cargo 
flights have further lengthened de-
livery time and exacerbated delivery 
challenges.

To instill greater long-term ship-

ping stability and deliver superior 
customer experience, Cainiao and 
Lazada has been working together 
to establish a comprehensive cross-
border logistics network in Malaysia. 
With a stable and seamless logistics 
value chain, customers in Malaysia 
can now gain access to a wider array 
of global products from countries 
such as China, South Korea and Japan.

“Industry data revealed that 
Malaysia’s eCommerce is set to more 
than double from US$6 billion to 
US$13 billion from 2020 to 2025[1], 
with 61 per cent of cross-border 
eCommerce purchases from China[2]. 
Against the backdrop of growing con-
sumer demand and increased e-tailer 
competition, superior logistics ser-
vices will continue to be the key dif-
ferentiator for merchants to improve 
customer experience and establish 
their competitive edge.” said Shawn 
Louis, Executive General Manager for 
Cainiao and Chief LazGlobal Logistics 
Officer.

He added, “In our efforts to further 
streamline logistics value chain and 
deliver a more efficient and seamless 
shipping service to end consumers, 
we have launched a direct air freight 
route to East Malaysia, effectively 

removing domestic air freight and 
ground transfers. This logistics up-
grade will benefit consumers in East 
Malaysia as they can now enjoy the 
same delivery timeliness and ship-
ping cost as those in West Malaysia.”

This announcement comes after 
the commencement of operation of 
the Cainiao Aeropolis eWTP Hub, an 
e-fulfillment hub located at Kuala 
Lumpur International Airport (KLIA), 
in November 2020. The move aims to 
shape Malaysia into a major regional 
player for e-commerce distribution 
and a leading airfreight gateway in 
ASEAN. The first customer to lever-
age the hub’s facilities was Lazada.

Founded in 2012 and headquartered 
in Singapore, Lazada is a leading 
e-commerce platform in Southeast 
Asia and has been the Southeast Asia 
flagship platform of Alibaba Group 
since 2016. The company, which has 
operations in Indonesia, Malaysia, 
the Philippines, Singapore, Thailand 
and Vietnam, offers logistics, retail 
technology and payment services so-
lutions to its sellers. Lazada’s branded 
destination LazMall, the region's larg-
est virtual mall houses over 32,000 
international and local brands
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Independent Freight tech company 
launches its global TMS and enters 
growth mode doubling its headcount 
which includes Chief Strategy Officer 
and Chief Revenue Officer

SINGAPORE, Cargobase, a logistics 
tech company set up to provide and 
automate freight procurement pro-
cesses, has advanced its features and 
modules to be a full-fledged modular 
TMS (Transportation Management 
System).

The Singapore-based SaaS company 
offers a cloud-based platform for 
planning, procuring, executing, and 
optimizing the shipments of goods, 
across all freight modes, and with 
this announcement, establishes its 
position as a full-fledged TMS.

A TMS is a logistics platform that uses 
technology to help businesses plan, 
execute, and optimize the physical 
movement of goods.

"Transportation Management 
Systems have gained traction over 
the last decade as enablers of 
global trade and logistics. However, 
businesses struggle to select a TMS. 
Often it is very expensive as platforms 
charge exorbitant implementation 
fees; at times, platforms offer 
unnecessary features. Our goal is 
to simplify logistics processes and 
empower logistics professionals, 
with a no-nonsense approach. Our 
TMS is built to be more affordable, 
accessible and accurate to business 
needs than most," shares Wiebe 
Helder, CEO & Founder of Cargobase. 
"We moved into TMS as a direct 
result of our customers' usage and 
features we added based on their 
requests. After having invested in 
the six core modules of a TMS, we 
found that we were increasingly 
invited to participate in RFIs 
(Request For Information), and that 

we were successfully converting 
RFIs into customers based on our 
core USPs – which are ease of use, 
quick to implement, omni modal 
and global coverage, as well as our 
zero-implementation fee pricing 
model – we are proud to present an 
intelligent, full-fledged, one-stop 
TMS," Helder adds.

Cargobase TMS improves shipping 
efficiency, reduces cost, provides 
real-time visibility, and ensures 
transparency into freight usage and 
costs. Above and beyond regular TMS 
offerings like shipment request, pro-
curement, and tracking, Cargobase 
TMS also offers live-chat, audit trails, 
integration, compliance, business 
intelligence and analytics features. 
Currently in beta mode are much an-
ticipated and sought-after features: 
Freight Tender and CO2 reporting.

The platform consists of modular 
solutions which can be deployed in 
its entirety as end-to-end solution, 
or independently to complement 
existing software stacks. "The spot-
buy procurement module has seen 
tremendous uptake among shippers 
in the past 18 months, driven by the 
COVID-19 disruptions in supply chains 
worldwide," Helder adds.

Shippers and carriers are the 
primary users of TMS software. 
Manufacturers, distributors, organi-
zations, wholesalers, and third-party 
logistics providers are also users of 
TMS software.

Gartner, in its March 2021 Magic 
Quadrant report, reported that, the 
TMS market is expected to grow from 
$1.32 billion to $2.11 billion (from 2019 
through 2024). That is a growth of 
60% over a five-year period.

Cargobase Hires Chief Strategy 
Officer and Chief Revenue Officer.

Arnout Wagenaar (left) joins 
Cargobase as Chief Strategy 
Officer. Jos Raaymakers (right) joins 
Cargobase as Chief Revenue Officer.

The logistics tech company has dou-
bled its space and team in Singapore, 
opened a new office in Amsterdam, 
moved its US Operations to New 
York, and says it is in both hiring and 
growth mode.

Cargobase has appointed former 
TNT Express Managing Director Jos 
Raaymakers as Chief Revenue Officer 
and earlier this year, added seasoned 
entrepreneur Arnout Wagenaar as 
Chief Strategy Officer.

Arnout Wagenaar (left) joins Cargobase as Chief Strategy Officer. Jos Raaymakers (right) joins Cargobase as Chief 
Revenue Officer.
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"I am excited to bring more than a 
decade's worth of experience I have 
gained as MD of TNT East Asia, to 
Cargobase. For the past 3 years, I 
have been empowering and enabling 
companies to grow faster and per-
form better through leading cloud 
technology, and this role gives me 
the opportunity to leverage and build 
on my passion and experience." – Jos 
Raaymakers

"The current supply chain challenges 
and rising logistics costs have shone 

the spotlight on the acute need for 
automation in logistics. Joining the 
Cargobase journey at this dynamic 
time is extremely exciting as I believe 
we are on the cusp of changing the 
way businesses embrace technology, 
and transforming the way businesses 
manage freight. Being headquar-
tered in Singapore - the epicentre of 
Asia - we are well-positioned to lead 
the movement, venturing into un-
tapped potential in the APAC region." 
– Arnout Wagenaar

Cargobase has leased a second office 
in Singapore to serve as a Product 
Development Centre and Global 
Customer Success and Excellence 
alongside its headquarters in 
Singapore.

"Investing in Partnership is the human 
resource strategy here, and we are 
proud to have expanded our Senior 
Management team which I believe 
and expect will lead us on an aggres-
sive and exciting phase of growth," 
said Wiebe Helder, Cargobase's 
Founder and Chief Executive Officer.

Over Half Million Mobile Robots to be 
Shipped to Warehouses Globally in 2030
The supply chain industry 
has surged its warehouse 
automation efforts con-
sidering the e-commerce 
boom and labor scarcities. 
In addition to solutions 
such as headphone-
enabled voice-picking 
and exoskeletons that 
reduce human effort, 
mobile robots are proving 
to be the most prevalent 
productivity-enhancing solution in 
the warehousing sector. According 
to ABI Research, a global tech market 
advisory firm, worldwide mobile 
robot shipments in warehouses will 
have a Compounded Annual Growth 
Rate (CAGR) of almost 40% from 2021 
to 2030 and exceed 500,000 global 
shipments in 2030.

“Productivity technologies can 
achieve far greater return on invest-
ment if correctly combined with 
other technologies. For example, by 
combining location tracking data with 
a voice solution, warehouses using a 
Warehouse Execution System (WES) 
platform can optimize workflows by 
minimizing distance traveled based 
on where the worker is,” states Adhish 

Luitel, Industry Analyst, Supply Chain 
Management and Logistics at ABI 
Research.

In addition to mobile robotics, 
the growth of solutions such as 
Automated Storage and Retrieval 
Systems (AS/RS) has also been 
explosive. Led by innovators such 
as Swisslog, Bastian Solutions, and 
Körber, the global AS/RS industry 
is set to be valued at over US$18 bil-
lion by 2030, with a year-over-year 
growth of 9% from 2021 to 2030. AS/
RS consists of a variety of computer-
controlled systems for automatically 
placing and retrieving loads from de-
fined storage locations, ideal for high 
volume of loads being moved into 
and out of storage. This trend falls 

in line with the fact that the 
logistics sector has been ex-
periencing high volume over 
the past year. Parcel shipping 
reached 95 billion in parcel 
volume globally in 2020, this 
volume is expected to double 
by 2026, with a 14% CAGR 
between 2020 and 2026.

“As the shift toward robotics 
occurs with busier ware-

houses, manual workflows can be 
automated or workflows that have 
traditionally been carried out by high-
ly specialized and inflexible machines 
could soon be carried out by robots 
that can be moved and retrained as 
needed,” Luitel concludes.

These findings are from ABI 
Research’s Smart Warehousing 
market data report. This report is 
part of the company’s Supply Chain 
Management and Logistics research 
service, which includes research, 
data, and ABI Insights. Market Data 
spreadsheets are composed of deep 
data, market share analysis, and 
highly segmented, service-specific 
forecasts to provide detailed insight 
where opportunities lie.
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The sixth assessment report by the 
Intergovernmental Panel on Climate 
Change (IPCC) published in August 
2021 once again stressed the impor-
tance and urgency of decarbonising 
all sectors of the economy. While 
many sectors can already report 
decreasing greenhouse gas (GHG) 
emissions, logistics continues to be 
seen as a hard-to-abate sector given 
its current growth rates and its per-
sistent dependence on fossil fuels. 
However, over recent months, there 
has been a steady flow of good news. 
For example, Maersk ordered eight 
16,000 TEU vessels to be operated on 
carbon-neutral methanol fuel, while 
DHL has purchased large amounts of 
sustainable aviation fuel and ordered 
12 all-electric cargo planes. These 
are some examples of large players 
making bold moves, often involving 
low-carbon fuels and related engine 
technology. 

Also in road freight vehicles, battery-
electric or hydrogen-powered driv-
etrains are close to market launch. 
However, the trucking industry is 
highly fragmented, composed of 
many small and medium-sized car-
riers. In Europe, more than 500,000 

road carriers are in the market, 99% 
of them with less than 50 employees. 
Unlike many of the large logistics 
providers, they operate on thin 
margins and generally considered 
to have limited resources to devote 
to decarbonizing their operations. 
Unlike their customers, usually large 
shippers with their own sustainability 
strategies and targets that often span 
their entire supply chain. They have 

genuine interest in influencing their 
carriers of all sizes to cut emissions.

This article sheds some light on 
sustainability considerations at the 
carrier-shipper interface by analyzing 
recent survey data. It comes from 
the annual customer survey con-
ducted by logistics software company 
Transporeon. It was collected in May 
2021 and contains information on the 
sustainability practices of hundreds 
of European road carriers and ship-
pers, focusing on ways of reducing 
the fuel consumption of current inter-
nal combustion engines. Overall, we 
observe a clear ‘know-do’ gap both 
at shipper and carrier levels: actions 
known to help cut emissions are too 
often not pursued despite clear eco-
nomic benefits.

First, we take the carrier perspective 
and analyze which fuel efficiency 
measures are known about and 
implemented in the road freight sec-
tor. Figure 1 provides an overview of 
different behavioral, technical, and 
operational measures. Most respond-
ents report monitoring their fuel 
consumption, which is a critical first 
step towards reducing it. Also, more 

... 
"While many 

sectors can already 
report decreasing 
greenhouse gas 
(GHG) emissions, 

logistics continues 
to be seen as a hard-

to-abate sector 
given its current 
growth rates and 

its persistent 
dependence on 

fossil fuels.” 
...

by Prof. Moritz Petersen and Prof. Alan C. McKinnon, Kühne Logistics University

De-Carbonising Road Freight Operations:
BRIDGING THE KNOW-DO GAP
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than half of the carriers use transport 
route optimization and track their 
drivers’ performance. However, a 
lower uptake and large gaps between 
knowing and doing can be observed 
for other measures like eco driver 
training and low-resistance tyres. 
This is surprising as studies show that 
the training and subsequent monitor-
ing of drivers can have a fuel-saving 
potential of 5-10% and offer a quick 
financial payback: essentially one of 
those low-hanging fruits that one 
wants to harvest first. Overall, the 
analysis shows a low uptake of well-
known measures that simultaneously 
reduce fuel consumption and GHG 
emissions. Furthermore, the smaller 
the carriers, the less likely they are to 
know about the fuel-economy meas-
ures, and the larger are the know-do 
gaps. 

Turning our attention to the shippers 
in the survey sample, we can analyze 
the strategies they pursue to engage 
their carriers in GHG emission reduc-
tion initiatives. Most of the shippers 
procure their transport through long-
term contracts with selected carriers. 
Most of them also declare to be com-
mitted to cutting emissions also be-
yond their own operations. Figure 2 
provides an overview of the findings. 
Almost 60% of the shippers reveal 
that they do not actively engage with 
their carriers around decarbonization 
in any way. Around 20% are under-
taking initial pilot projects with their 
carriers, 15% set minimum emission 
reduction requirements in new ten-
ders. Only 5% are prepared to offer 
extended freight contracts, while a 
mere 4% pay a premium to carriers 
that are making an effort to cut their 
emissions. 

From our analysis, two things are par-
ticularly striking: first, many carriers 
possess surprisingly little knowledge 
about fuel efficiency measures. Also, 
a considerable gap exists between 
knowing and implementing these 
measures, even for those that are 
comparably easy to implement and 
known to have short payback periods. 

Second, despite their own targets 
to reduce emissions from transport, 
most shippers do not collaborate with 
their carriers on fuel-economy initia-
tives. As a result, carriers are given lit-
tle incentive to pursue measures that 
cut emissions.

What can be done to bridge the know-
do gaps? Starting with the shippers, 
they need to realize that even some 
larger carriers lack the necessary 
incentives and capabilities to decar-
bonize their operations. The situation 
is even worse for the smaller carriers 
making up most of the market. Thus, 
freight buyers need to do more to 
integrate decarbonization into their 
procurement practices. The Smart 
Freight Procurement Guidelines pub-
lished by SFC provide shippers with a 
useful roadmap for achieving this. 

Figure 1: Measures to improve fuel efficiency

Figure 2: Strategies to engage carriers

... 
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The high degree of fragmentation 
in the trucking sector gives shippers 
market power but with that comes a 
responsibility to source road freight 
services more sustainably. They can 
increase pressure on their carriers to 
cut emissions while simultaneously 
reducing the risks and uncertain-
ties in investing in lower carbon  
technologies and practices. For exam-
ple, freight contracts could be length-
ened and tied to the implementation 
of fuel economy measures. Some 
shippers might assist their carriers 
with financial support to help them 
shoulder upfront investments into 
alternative drivetrains. Finally, ship-
pers can signal to their carriers their 
firm commitment to cut emissions by 
including minimum requirements on 
emissions reduction and reporting 
in their tenders, potentially offering 
a rate premium to reward carriers’ 
efforts. 

Looking at the carriers, educational 
initiatives and knowledge transfer are 
obvious ways of bridging the know-
do gap. In short: carriers need to be 
provided with trustworthy assess-
ments of fuel economy measures, 
focusing on the potential carbon sav-
ings, ease of implementation, and in-
formation about financial returns and 
payback periods. Universities, NGOs, 
industry associations, and govern-
ment agencies can do more to raise 

awareness of fuel economy measures 
and to showcase their economic and  
environmental benefits. While the ef-
fectiveness of each measure depends 
on the composition and use of the 
fleet in question, there is now a sub-
stantial body of evidence available 
to show that fuel economy, carbon-
reducing measures are widely ap-
plicable. The favourable experience 
of carriers that have implemented 
these measures needs to be widely 
publicised through media widely 
used in the trucking industry. Too 
often, information about emissions 
reduction is primarily shared through 
industry conferences or publications 
that seldom reach a small proportion 
of the 495,000 small road carriers in 
Europe.

Low-carbon fuels and engines are 
appearing on the horizon, but fleet 
renewal will cost a lot of money and 
will take time - the average truck re-
placement cycle in Europe is over 13 
years. While fleet renewal is of crucial 
importance, it is not going to deliver 
the deep reductions in road freight 
emissions required over the next 
decade. Many smaller operational 
and behavioral interventions have a 
short-term impact and collectively 
cut fuel consumption by a significant 
margin. Most of them are not new; 
many have been widely applied for 
decades. Now is the time to bridge 

the know-do gap and greatly increase 
the uptake of these interventions by 
the large population of small carriers. 
Shippers should be actively encourag-
ing and supporting this process.
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IOT FOR SUPPLY 
CHAIN TRACKING
By Tony Mathew, Co- Founder – MD at AspireNXT

Background

Manufacturers today face lots of chal-
lenges driven by changing customer 
expectations. Significant advance-
ments in the Industrial Internet of 
Things (IIoT) and cloud technologies 
in recent years has reduced the cost 
of adopting new technologies and 
broadening the spectrum of what is 
available.  

The cost of internet-connected de-
vices has also dropped significantly 
making IoT solutions more affordable 
at scale. Modern cloud-based solu-
tions offer cost effective analysis of 
data and require no infrastructure 
setup, enabling faster adoption of 
new technologies.  

Modern consumers demand is more 
personalized. This is driving manu-
facturing sector to create more agile 

supply chains. These kind of demands 
often lead to SKU explosion. These 
in tunr lead to additional strain on 
manufacturers to track and man-
age thousands of different product 
types. Historical analysis tells us that 
customer orders now come in lower 
order quantities with shorter lead 
times.    

To meet rapidly growing customer 
demand, there is a need to re-define 
the current legacy way of handling 
this demand. To gain better control 
over the supply chain and reduce 
costs, companies are now looking at 
smart analytics which can use AI/ML 
to improve day to day operations. 

The real-time data insights, faster 
issue identification and resolution 
can be achieved by using the product 
status data. With growing business 
needs, Aspire NXT presents an en-

... 
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terprise-grade solution that can work 
with huge amount of IoT data. The 
solution provides adequate security 
and reliability, provides easy integra-
tion with 3rd Party Apps. It provides 
extensive and cost-efficient ability to 
analyse and apply sophisticated data 
science to set up alerts and deliver 
key insights.

Overview

Enterprises are seeking ways to track 
their assets with the shipment carrier 
in ways that are most optimal to their 
requirements. The end goal is to have 
greater visibility and control of assets 
while in transit and in the acre ship-
ment carriers and service providers. 
In addition this will open opportuni-

ties to optimize business operations 
based on supply chain insights-driven 
“smart” decisions based on data.

We help companies decide between 
what processing to do in real-time 
and what to do in batch. 

We also help in extracting IoT sensor 
measurements from sophisticated 
equipment, transform them into use-
ful customer information in real-time, 
and load the transformed data into 
their data lake

Benefits

• For assets in transit, proactive 
shipment monitoring results in 
greater reliability. Collect Real-

time updates about the ship-
ment's location, transit status, 
and conditions like temperature 
and humidity (for perishable 
shipments). 

• Quickly identify issue and 
remediation.

• Minimize losses and reduce in-
surance claims

• Deliver a delightful purchase 
experience to end customers.

*Connect for a complimentary POC 
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Airlines Need a Tail Wind to Decarbonize
By Timothy Foote -  Founder of SUSYMBIO

I recently attended a webinar on need 
to decarbonize the air transport indus-
try – a very urgent priority! Pierpaolo 
Cazzola, International Transport Forum 
(ITF), an inter-governmental think 
tank, presented the organization’s 
recent findings and recommendations, 
ahead of the upcoming International 
Civil Aviation Organization (ICAO) 
conferences.  

The “Decarbonizing Air Transport” re-
port shows a tough road ahead for cut-
ting emissions in the airline industry. To 
set the stage for this challenging task, 
we should note that before COVID-19, 
2.5% of the world’s emissions were from 
fuels consumed in air transportation. 
These emissions have grown substan-
tially, despite big advances in engine 
and airframe design. Increased market 
demand, has seen air traffic grow at a 
rate far outpacing the efficiencies of 
better designs! The report predicts, this 
high rate of growth will continue once 
the pandemic is behind us.  So how do 
we to deal with the dilemma of growth 
and pollution?

Not surprisingly, it will take private 
and public sectors working together. 
But what are these priority actions ? 
Below are some recommendations put 
forward by ITF.

COVID-19 recovery plans should be 
tied to decarbonization requirements 
- Airlines have been hammered by 
the pandemic. Some have gone out of 
business. In APAC several have serious 
financial issues, resulting from mas-
sively reduced passenger travel. Virgin 
Australia and Air Mauritius have both 
applied for voluntary administration. 
Thai Airways is restructuring through 

bankruptcy court. Many more have 
simply lost so much business that it is 
only through government intervention 
that they manage to keep the lights on.

Whilst government monies continue to 
pour into bailing out airlines, this is the 
opportunity to focus on a decarboniza-
tion plan, linked to investment. Airlines 
must be compelled to establish clear 
long-term visions to set, monitor and 
reduce emissions. Targets should be 
aligned to Paris Climate Agreement. 
Airlines must be obliged to change their 
attitude to think and act in eliminating 
their carbon footprint. 

Establish fuel quality standards to en-
courage SAF use - Governments need 
to establish requirement for timely and 
ambitious fuel quality standards, that 
encourage use of sustainable aviation 
fuels (SAF). This is an actionable require-
ment to set, as it can be easily audited.

Establishing international targets to 
create an even playing field - According 
to ITF, flights over 8,000 kilometers, 
mainly international flights, account for 
20% of all emissions. Unfortunately, in-
ternational flights are seldom regulated 
for their fuel efficiencies and emissions. 
Governing bodies tend to regulate only 
flights that traverse within their bor-
ders. An international body, like ICAO 
can help to establish international fuel 
efficiency and emission targets. Not 
only will this create an even interna-
tional playing field, it will also require 
international flights to adhere to the 
same requirements as domestic flights. 

Government support for R&D is key – 
researchers and the air industry recog-
nizes that increased use of SAF, carbon 

taxing and better fuel efficiency will 
not on its own clean up all the carbon. 
This is why Government R&D support 
in carbon-free aircraft or more scalable 
SAF alternatives are the only sure way 
to get CO2 out of air transport by 2050.

Innovation on such a grand scale is 
not impossible, – humanity has done it 
before. For the air transport industry, 
it may be the most important initiative 
of all, because if it cannot compete with 
other transportation modes in emis-
sions reduction, it may simply lose its 
business – one customer at a time. 

Timothy Foote
Founder of Susymbio

Tim Foote runs Susymbio, a bou-
tique consulting firm. He advises 
clients on e-commerce delivery so-
lutions and provides sustainability 
program management services. 
Tim worked in management posi-
tions at multiple MNCs for more 
than 25 years, gaining expansive 
expertise in logistical operations. 
Tim has crafted delivery solutions 
for many e-commerce clients and 
managed the supply chains for 
several chemical and freight for-
warding companies. As DHL eCom-
merce’s first Asia Pacific Head of 
Go Green, he put in place various 
programs, including carbon foot-
print management, sustainability 
training and illegal wildlife smug-
gling monitoring.
Tim volunteers his free-time with 
the Singapore Wildcat Action 
Group, a not-for-profit organisa-
tion that raises awareness and 
funds for wildlife conservation.

GREEN SKIES?
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GLOBAL CITIZENS AND SCIENTISTS 
SHINE HOPE ON HOW TO ACHIEVE A 
THRIVING NET ZERO FUTURE
From The UN Climate Change Conference UK 2021 Press Office

New international COP26 project 
showcases desirable and achievable 
visions for a net zero future across 
six diverse regions of the world.

From restored coastal swamps and 
climate resilient crops to electric 
bikes and seawater greenhouses, 
research highlights the benefits of 
a transition to a climate-resilient 
future, including new jobs, improved 
health and quality of life, and secure 
food and water supplies.

The Futures We Want project puts 
scientific evidence, international col-
laboration and the priorities of local 
citizens at the forefront of COP26.

Following four months of internation-
al collaboration between academics, 
business, civil society and citizens 
across the globe, the COP26 Futures 
We Want project, unveiled today 
(Tuesday 21 September), shines hope 
for an achievable, beneficial, resilient 
and desirable global net zero future 
for nations across the world.

Bridging the gap between scientific 
evidence and citizen insight through 
a series of virtual workshops, this 
global project commissioned ahead 
of the UK’s COP Presidency, brought 
together young people, indigenous 
and rural communities, civil society, 
business and industry from across 
six regions of the world, using 
world-class research and evidence to 
envision their priorities, hopes and 
desires for their future.

Including communities from the UK, 
Jamaica, Brazil, Kenya, United Arab 
Emirates, Saudi Arabia, and India, this 

COP26 flagship science and innova-
tion programme explored diverse 
perspectives and solutions to the 
day-to-day impacts of climate change 
such as electricity generation, agricul-
ture, waste and water management, 
building design, reforestation and 
ocean conservation.

The global group of citizens explored 
the range of net zero and resilience 
solutions that exist across the world, 
and recognised how achieving this 
future would bring wide-ranging op-
portunities and benefits such as the 
creation of new jobs, improving our 

health and quality of life, and securing 
sustainable food and water supplies.

These visions, which will be show-
cased at COP26, highlight achievable 
and desirable solutions to climate 
change, and celebrate international 
collaboration and science and innova-
tion, ensuring these are at the heart 
of November’s COP26 negotiations.

For example, the Arabian Peninsula’s 
vision for a resilient, net zero future 
welcomes the development of green 
deserts, improved water secu-
rity, seawater greenhouses and solar 

... 
"The science is clear, we must act now to put the world on a path to net 
zero emissions if we are to limit global warming and keep 1.5c within 
reach. This means all countries, businesses and individuals have an 
important part to play. 

These visions of a Net Zero world, published today ahead of COP26, 
outline how a transition to a climate-resilient future can act as a real 
opportunity to create new green jobs, build sustainable economies and 
boost the health and quality of life for millions.”  

- COP26 PRESIDENT-DESIGNATE, ALOK SHARMA
...
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thermal power generation. Brazil’s 
vision showcases the need for innova-
tive businesses that harness and cel-
ebrate the Amazon’s biodiversity, and 
agroecology practices that increase 
yields and make crops more climate 
resilient

India’s vision harnesses the country’s 
best assets to power its homes with 
solar energy and use nature-based 
solutions, like wetland waste sys-
tems, to supply communities with 
clean water, while Jamaica envisions 
implementing world-leading natural 
protection from hurricanes and 
floods through restored reefs and 
mangrove coastal swamps to protect 
its citizens and the environment

The United Kingdom’s vision makes 
the most of its resources as a coastal 
nation, championing its role as part 
of a global net zero community that 
trades with and learns from other na-
tions, always with a focus on sustain-
able business. Kenya’s vision sees so-
lar powered drip irrigation systems, 
greater use of indigenous crops, 
and health systems that can with-
stand climate change and remain 
accessible for all. 

As holders of this year’s G7 and 
COP26 Presidency, today’s launch 
builds on the Government’s promise 
to lead both the UK and the nations 
of the world in supporting a just, 
global transition to a climate-resilient, 
net-zero future – one that unleashes 
green jobs, cleaner air and increas-
ing prosperity, without harming the 
planet and intensifying impacts of 
climate change. 

With just two months to go until 
the COP26 conference in Glasgow 
the COP Presidency is committed to 
working together with the nations 
of the world to build back greener, 
secure a global net zero and keep 1.5 
degrees within reach.

"Science and innovation are a powerful tools that we must use to 
inform ambitious climate action as we work towards a desirable global 
net zero future.

International collaboration of academics and governments is 
essential in achieving a just transition to a climate resilient future and 
understanding citizen perspectives, including indigenous communities 
and youth, will guide us down a realistic and deliverable path to a 
future with wide-ranging opportunities and co-benefits.”  

PAUL MONKS
Chief Scientific Adviser at the Department for Business, Energy and Industrial Strategy and 
Champion of the Futures We Want project

"This project brought together civil society, academia, business 
and government to create compelling visions of a net zero, climate 
resilient future. This collaborative approach is essential if these visions 
are to become a reality in the coming years. 

In the run-up to COP26 and beyond, we hope that policy-makers, 
negotiators and other decision-makers can use these visions to inspire 
and catalyse climate action.”  

HANNAH ROUTH
Climate change and sustainability partner at Deloitte who helped lead the project

"COP26 can be the start of building a new, positive future if there is 
sufficient ambition. Partners and collaborators from around the world 
helped us to put citizens and evidence at the heart of informing policy. 

Together, we visualised a set of possible desirable futures by 
identifying many of the challenges and solutions that must be 
addressed to achieve a global zero-carbon future that is just and 
beneficial for all.”  

EMILY SHUCKBURGH
Director of Cambridge Zero, and chair of the project’s International Expert Committee
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This webinar was presented by 
LogiSYM, in collaboration with IQAX 
(Intelligence to accelerate transfor-
mation). IQAX is an independent 
entity with a deep understanding 
of ocean shipping and a strong 
heritage in global trade digitalisa-
tion and logistics visibility. 

Leveraging the unique capabilities 
of blockchain technology, IQAX is 
launching solutions to create an 
industry-first: an ecosystem that 
transcends the limitations of the 
parallel working paradigm to deliv-
er predictive analytics, end-to-end 
visibility and digitalised process 
management throughout the sup-
ply chain. 

“The challenges of managing Cold 
Chain Logistics is not a new one, 
but the complexities and variables 
inherent in today’s supply chain 
models, are far many” said Rajesh 

Addressing the Need for Digital 
Control in Cold Chain Shipping 

SYNOPSIS: IQAX WEBINAR 29TH SEPT 2021

Sidhu, Senior Manager Sales, as we 
opened the discussion. “Such com-
plexities really need new solutions 
and smart features to help shippers 
gain control and manage their sup-
ply chains” continued Rajesh Sidhu. 

“ We listen to the voice of the 
Customers as build our solution” 
adds Kate Law, Assistant Manager, 
Product Architecture & Design “ 
there many areas that we need to 
address to fulfil our Customers’ 
expectations”, says Kate Law. IQAX 
are very attentive to their Client’s 
needs and have structured their 
solutions in an easy and scalable 
format.

Tina Chow, Product Manager high-
lights Customers concerns and 
their impact. A clear illustrations 
shows the 3 key concerns that 
directly impact the Profit & Loss sta-
tus. “Whilst we can see the impact 

of unplanned operational costs and 
degradation of service, the biggest 
hidden impact are potential penal-
ties”, says Tina Chow, “ we call them 
OTIF - <On Time In Full Penalties”.

“ Our solution will help shippers, 
carriers and customers better con-
trol the end-to-end cold chain vari-
ables, giving also clear visibility”, 

Lam, Senior Product Manager, 
explain what is means to leverage 
IoT in a cold chain solution and how 
IQAX is doing this successfully. “ The 
difference between what exists to-
day & what IQAX offers Customers, 
is combing software and hardware 
in a smart manner. It is about man-
aging data in a fast, clean and effec-
tive way” says Billy Lam. To help us 
understand the components of the 
solution, Billy presented a visual 
that brings together all the key as-
pects that drive the IQAX solution.

By  Joe Lombardo – Editor-in-Chief LogiSYM magazine
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The panel discussed the  benefits 
of the IQAX solution for shippers 
-multi-modal logistics, data secu-
rity, integration is very short – 1 
day can be enough to deploy sen-
sors & set-up and ease of enabling 
multi- stakeholders to engage onto 
the platform with in a very time 
horizon.

To summarise the discussion, the 
panel shared their views on how 
cold chain shippers could be los-
ing out by not adopting a solution 
to manage their end-to-end cold 
chain logistics. 

For more information and a deeper 
discussion with the IQAX team, 
contact

Email Us: 
contact@iqax.com 

In conclusion, our panelists from    
IQAX parted with some sound ad-
vice in their take-away messages:- 

• Billy Lam -“the IQAX solutions 
gives our Customers a com-
petitive advantage in cold chain 
logistics”

• Tina Chow – “our solution brings 
Reliability, Dependability and 
Accuracy to cold chain logistics” 

• Kate Law – the IQAX solution 
is a platform, give shippers 
complete control and improve 
service” 

• Rajesh Sidhu – “investing in 
new technologies, will bring 
immediate benefits to your 
cold chain” 

My appreciation to the panelists 
for their great contributions & 
discussion. A thank you also to 
Kendrick Ng, Member of the 
Supply and Distribution Group 
(part of The Logistics & Supply 
Chain Management Society) for his 
support in co-hosting this webinar. 
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